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HOW THE GIRL SCOUT PROMISE AND LAW APPLY TO 
VOLUNTEER PARTICIPATION IN THE GIRL SCOUT COOKIE SALE 

PROGRAM 
 

As we begin the 2010 Cookie Sale Program, now is a good time to reaffirm our beliefs in the Girl Scout Promise and Law.  
We remember how each part of the Girl Scout Law can apply to our thoughts and actions during the Cookie Sale Program.  
As adults, we can use the Girl Scout Promise and Law to serve as a guide for how we live our lives. 
 
Honest and Fair 

I am honest when I honor all dates, deadlines and financial responsibilities of the Cookie Sale Program, from the first day of 
door-to-door to turning in my troopôs cookie money and completed paperwork on time.  I am fair when I make sure that all 
girls who are eligible get a chance to sell cookies and can get more cookies for additional sales. 
 
Friendly and Helpful 

I am friendly, not just on January 15, at the beginning of the Cookie Sale Program, but through March 15 at the end of the 
Cookie Sale Program.  I am helpful by making sure: 
      - Our customers receive the cookies they ordered 
      - I donôt leave chocolate cookies in my hot car 
      - I help count, load and unload cookies 
      - Parents understand the program and deadlines 
 
Considerate and Caring 

I am considerate and caring when I listen attentively to my Service Unit Cookie Manager and parents with concerns and 
problems; and when I remember to tell them how I appreciate their time and hard work to make this Cookie Sale Program 
the best yet! 
 
Courageous and Strong 

I am courageous by accepting the responsibility of the Cookie Sale Program for my troop or service unit.  I am strong when I 
fulfill my commitment to the best of my ability and ask for help when I need to. 
 
Responsible for What I Say and Do 

I am responsible for what I say and do when I communicate clearly with the girls and parents in my troop about the Cookie 
Sale Program, rules, guidelines and deadlines.  I am a good role model and incorporate the Girl Scout Promise and Law into 
my daily life when I encourage girls to reach their goals and assist them in doing so. 
 
To Respect Myself and Others 

I respect myself and others by meeting deadlines and communicating the benefits of the Cookie Sale Program.  I show 
respect by being polite and courteous at all times and by encouraging the girls to do the same. 
 
Respect Authority 

I respect authority by abiding by the rules, guidelines and procedures set down by the Girl Scouts of South Carolina ï 
Mountains to Midlands Board of Directors and volunteer committees.  I also respect the authority of the retailers during direct 
sales.  I realize it is a privilege, not a right that they allow us to sell cookies at their place of business. 
 
Use Resources Wisely 

I use resources wisely by using receipts to document the exchange of money and cookies; and by relying on the human 
resources in my troop, service unit and council when I have questions, concerns or just need more cookies. 
 
Make the World a Better Place 

I make the world a better place by setting a good example for girls to emulate when dealing with others and by fulfilling my 
commitment to the Cookie Sale Program. 
 
Be a Sister to Every Girl Scout 

I am a sister to every Girl Scout when I remember that, thanks to my Girl Scout sisters, I can enjoy our camp and help 
maintain facilities, continue providing program to all girls, enable quality training for adults, and make Girl Scouting possible 
tomorrow. 
 
 

THANK YOU for helping build girls of courage, confidence, and character, who make the world a better place! 
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This cookie season, we   as we teach girls that participating in 

the Girl Scout Cookie Sale Program gives them a n opportuni ty to run a business and 

practice leadership skills they can use in their lives.  Girls will enjoy all the benefits this 

important component of the Girl Scout Leadership Experience has to offer:  

 They will engage in planning and goal -setting (aiming to achi eve their personal best)  

 Teamwork  

 Marketing  

 Money management (including the importance of saving for future needs)   

 Enduring skill of customer service  

Volunteers can help girls develop leadership skills while they engage in Girl Scout 

c ookie activities by using the Girl Scout process of :  Girl-Led, Learning by Doing, and 

Cooperative L earning.  

 And as they participate in the Girl Scout Cookie Sale Program , girls will: 

 Discover a strong sense of self and gain practic al  life skills 

 Connect  with their group mem bers as they set troop  goals  

 Take action  as they learn to work together as a team  

 

Check out ABC/Interbake on their Web site  at  www.abcsmartcookies.com  to find 

LOTS of fun and innovative activities  to help your  girls  

 

PLEASE NOTE  100% of all proceeds stay in our council to underwrite camperships, 

membership assistance, progra m development and  training opportunities , as well as 

property maintenance and improvements  (see How the Cookie Crumbles on page  

37). 

 

REMEMBER  ALL troops and girls MUST be registered Girl Scouts (by 1/08/10)  to  

participate in the 2010 Cookie Sale Program.  Girls must turn in  a signed Parent 

Permission Slip to their Troop Cookie Manager before they can receive Girl Order 

Cards.  
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Welcome To  

The 2010  

Cookie Sale Program !  

http://www.abcsmartcookies.com/


 

2010 COOKIE  Sale 

Program  Dates  

January 9  Cookie Rallies held through out  the  c ouncil  

By January 14  All girls and parents trained in Cookie Sale  Program  procedures and 

program components by the Troop Cookie Manager  

January 15  Door -to -Door Cookie Sale Pro gram begins  

January 15, 12 pm  - 

January 18, 10  am  

Cookie Kiosk open for c ouncil -wide retail Booth selections  - Round 1  

January 18, 12  pm  - 

January 20, 10  am  

Cookie Kiosk open for c ouncil -wide retail Booth selections  - Round 2  

January 20, 12  pm  - 

Januar y 22, 10 am  

Cookie Kiosk open for c ouncil -wide retail Booth selections  - Round 3  

January 22, 12  pm  - 

January 25, 10  am  

Cookie Kiosk open for c ouncil -wide retail Booth selections  - Round 4   

January 26 ð March 1 5 Cookie Kiosk open for c ouncil -wide retail B ooth selections ð first come, first 

served  

(two assigned per day per troop)  

 

 

February ____ 

 

Girl order s due to Troop Cookie Manager.  Troop Cookie Manager will set 

deadline date for girls to turn in order cards.  

February ____  Troop door -to -door  order (initial) due to Service Unit Cookie Manager ð girls 

may continue to take orders for the approaching direct sale.  Service Unit 

Cookie Manager will set deadline date for troops to turn in paperwork . 

February 16 - 20 Cookie delivery to Service Unit Cookie Managers and Troops  

February 19  - March 15  Direct/booth sales  

March 16  Last day to get cookies off the regional trucks and PODS  

March ____  

 

Girl money due to Troop Cookie Manager.  Troop Cookie Manager will set 

deadline date for girls to turn in ALL m oney.  

March ____  Troop final paperwork and deposit slips due to Service Unit Cookie 

Manager. Service Unit Cookie Manager will set deadline date for troops to 

turn in final troop paperwork.  

May 1  - 2 2010+ Sellerõs Two-Day Trek to Great Wolf Lodge in Conc ord, NC  
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CHECKLIST FOR A  

SUCCESSFUL COOKIE 

SALE PROGRAM  

 
 

Success is measured not only by the number of cookies sold but also by what the girls learn and 

experience during  the Cookie Sale Program.  

 

BEFORE the Cookie Sale Door -to-Door (Dec. 1 ð Jan. 14 )                YES    NO  

1.  Have you collected both copies of the permission slip  from each gi rl at the beginning  _____  _____  

      of the sale (white copy for council and yellow copy  for troop) ? 

2.  Have all order cards been filled out by each girl a nd/or Troop Cookie Manager?  

3.  Log into SNAP and upda te all girl/troop information.       _____  _____ 

4.  Girls and adults planning for the Cookie Sale Program:  

¶ Troop goals set          _____  _____ 

¶ Emphasize safety practices        _____  _____ 

¶ Practice go od manners         _____  _____ 

¶ Practice h andling money        _____  _____ 

¶ Conduct p arent meeting         _____  _____ 

5.  Have you shown girls how to track their goal on the www.abcsmartcookies.com?  _____  _____ 

 

DURING the Door -to-Door (January 1 5 ð February 1) 

1.   Are girls following safety practices?        _____  _____ 

2.   Are adults assisting the girls?         _____  _____ 

3.   Is the entire community being app roached to purchase Girl Scout C ookies ?  _____  _____ 

 

AFTER the Door-to-Door (February 2 ð February 1 9) 

1.   Has the troop door -to-door (initial) order been placed on time?    _____  _____ 

2.   Have pre -order cards been collected and safely stored until time of delivery ?         _____  _____ 

3    Do the girls and parents know when , where and how to pick up cookies?   _____  _____ 

4.   Does each girl have an additional order card so that she can continue  to take order s  

      throug h February 19?          _____  _____ 

 

DURING Direct Sales (February 19 ð March 15 )  

1.   Does each girl have her order c ard  and money envelope?     _____  _____ 

2.   Are deliveries made promptly to door -to -door  customers?     _____  _____ 

3.   Are girls turning in money regularly and before receiving more cookies?   _____  _____ 

4.   Are door -to -door sales  still being encourag ed?      _____  _____ 

5.   Has your troop signed up for booth sales?       _____  _____ 

6.   Is each girl selling the cookies she has?       _____  _____ 

7.   Are the troop goals being met?        _____  _____ 

8.   Are girls tracking their goal at  www.abcsmartcookies.com ?                                      _____  _____ 

9.   Are girls practicing safety precautions?       _____  _____ 

10. Is money being deposited regularly?        _____  _____ 

 

AFTER the Cookie Sale (March 16 ) 

1.  Has all the money been collected from each girl?      _____  _____ 

2.  Has all money been deposited into the c ouncil account  ð First Citizens?   _____  _____ 

3.  Have all records, etc., been turned in to the Troop Cookie Manager ?   _____  _____ 

4.  Have all cookies been transferred to the girls  in SNAP?     _____  _____ 

5.  Have all checklist items been completed and all paperwork and deposit slips been  

     turned in  to the Service Unit Cookie Manager ?      _____  _____ 

6.  Have all girls been  congratulated on a job well done?      _____  _____ 
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A WORD ABOUT 

SA FETY  
 

Before your girls ever begin selling cookies, remember  

to follow all Safety -Wise procedures !  
   (Your Troop Leader can cover Safety -Wise at your troop cookie sale m eeting ) 

 
Girl safety is one of the most important concepts that troop leaders and all a dults working 

with girls need to  em phasize when talking about the C ookie Sale Program .  Girls are 

supervised by an adult at all times when selling cookies and care shou ld be taken to protect 

personal information.  

 

All Girl Scouts ( Daisies to Ambassadors  and Juliettes ) may sell  cookies , subject to the 

following guidelines : 

 

1. All girls selling must be currently registered (as of 1/08/10 ) and  have a signed Parent 

Permission Slip turned in to the Troop Cookie Manager (both copies) before selling cookies  

(this is part of having your paperwork correct and on time) .  

 

2. Safety -Wise guidelines will be observed (pp. 74 -76, 131). 

 

3. The Cookie Sale Program  is a girl activity.  It is a p rogram and learning experience for the 

girls with the support and encouragement of adults.  It is not just a money -making project.  

Girls should be trained in safety, selling and recordkeeping.  Courtesy, common sense 

and respect for others will make the Cookie Sale Program  more effective and pleasant for 

everyone .  Because it is a girl program, adults should refrain from selling for their Girl 

Scouts. 

 

4. To participate in this opportunity, g irls must  be identifiable as Girl Scouts by wearing either 

their Gir l Scout t -shirt or uniform.  

 

5. Girl Scout Daisies, Brownies and Juniors must be accompanied by an adult when selling 

and delivering cookies.  Girl Scout Cadette s, Seniors, Ambassadors  and Juliettes  must be 

supervised by an adult and use the Buddy System when  selling and delivering cookies.   

 

6. Girls should learn and practice personal safety protection skills outlined in their 

handbooks.  For example:  

­ Be familiar with the neighborhoods where you sell  

­ Sell door -to -door only during daylight hours  

­ Do not enter the home of a stranger  or approach customers in cars  

­ Use safe pedestrian practices  

­ Do not carry large amounts of money  

­ A girl should not give out her telephone number and/or address to strange rs. 

­ Minimum of two adults must be present at all times with the gi rls when Girl Scouts 

operate a C ookie Booth  (Juliettes must have  at least  one adult present)  
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CONDUCTING THE   

COOKIE SALE PROGRAM  

 IN YOUR TROOP  
 

Getting Started:  

You will need  the   2010 Cookie  Sale Program  Manual , Order Cards , and the  

Troop Goal Trac ker. 
 

Preparation:  

 READ through  the   2010 Cookie  Sale Program Manual to become 

familiar with the way in which the Cookie Sale Program is conducted.  Refer to Cookie 

Sale Program deadline dates provided by your Service Unit Cookie Manager when 

setting  your  individual troop deadlin e dates . 

 SCHEDULE at least one troop meeting during which you will train the girls and the 

parents before the door -to -door (initial) sale begins (see Suggested Training Agenda on 

page 6). 

 GET a list of the girlsõ first and last nam es as well as their telephone numbers and 

addresses from the Troop Leader.   This should be their  full registered name ð suggest 

getting a copy of the registration form  from the Troop Leader  to ensure the girl is 

registered.  
 

* It is strongly recommended  that a girl and parent  meeting be held at a troop meeting.  See 

the next page for a suggested outline of the girl and parent training meeting.  Parental 

involvement is essential.  Cover Safety -Wise, the program, benefits of the sale, and dates .  

Have parents  sign the Parent Permission Slip at that time.  
 

If you need help organizing and conducting a parent meeting, contact your Service Unit 

Cookie Manager who may be able to assist you with the meeting, or suggest a mentor 

leader from within your Service Unit t o assist you.  
 

At the meeting:  

 Have a training session with the girls  and their parents/guardians  

 Be sure they understand the importance of the Cookie Sale Program and how the 

money is used  for the troop, girl, and council  

 Cookies sell for $3.50 per packag e.  Money is NOT collected from customers until  

cookies are delivered  

 DO NOT GIVE A GIRL HER COOKIE ORDER CARD UNTIL SHE HAS TURNED IN A SIGNED 

PARENT PERMISSION SLIP.  To alleviate early selling, please do not give out the Cookie 

Order Card too early  

 Fill in important information (girlsõ first name and last initial , troop number  only ) as well as  

sale dates on order cards  

 Remind  girls and adults of the unfairness of early order -taking.  Go over  the Girl Scout 

Promise and  Law and how it applies to the C ookie  Sale  Program  
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SUGGESTED  Girl/Family  

TRAINING AGENDA  

 

As the Troop Cookie M anager, you are required to train the girls and parents in your  troop.   Set your 

traini ng date and m ake it FUN!  The more fun you make it, the more motivated your girls  (and families) 

will be.  When thinking about what you would like to cover during your cookie training, remember 

there may be parents who  have never participated in the C ook ie Sale Program  before .  Below, you 

will find an outline to help you organize your thoughts and prepare an  informative training on the Girl 

Scout Cookie Sale Program.    

 

How d oes participating in the C ookie Sale Program benefit my daughter and her troop?  

 The Girl Scout Cookie Sale Program is educational  

 Girls learn how to goal set and  keep track of goals by going o nline to 

www.abcsmartcookies.com  (girls must participate in this Goal Setting process to earn the Goal 

Getter patch) . This is a key component of leadership development  

 The Cookie Sale Program  is a money -earning activity  for the troop and it allows the girls to earn 

credit toward future Girl Scout program opportunities  

Proceeds/Recognitions  

 Recognitions  for the girl  (Cookie Credit , recognitions /patches  and program opportunities ) 

 Procee ds and benefits  to the troop  (money  and program opportunities ) 

 Proceeds  and benefits to the council  (100% of all proceeds stay in our council to underwrite 

camperships, membership assistance, program development, training opportunities as well as 

property maintenance and improvements ).  See òHow the Cookie Crumbles ó on page  37 

Product  

 Review  cookie varieties for sale this year  

 Girls and troops may not return cookies  

 Girls who sell 300+ packages during the door -to -door ( initial ) order  earn an early recogniti on  

Safety  

 Safety issues, Buddy System,  and  Safety -Wise  

 Money handling  ð have some play money on hand for girls to practice making change with  

Courtesy  

 òOn my honor. . .ó respecting the C ookie Sale Program  start date  

 Girl Scout Promise & Law  

 Customer servic e 

Cookie Booths 

 What is a Cookie Booth  and who can participate in one  

 Cookie Booth  etiquette  (have girl and parent/guardian  review and  sign Cookie Etiquette 

Contract) ) 

 Cookie Kiosk  

Money Collection  

 How  and when to collect money for cookies  

 If accepting che cks, please have the customer put the ir driverõs license number, state and 

expiration  date  on the check  (double  check the driverõs license to verify ) 

 Payments  and deadlines  

 What  to do when a person does not/will not pay for cookies  
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MARKET ING  

Girl Scout  COOKIE S  

 

Below are marketing  methods used by Girl Scouts during the C ookie  Sale Program .  

Please review these methods with the girls and parents in  your troop.  To participate 

in this opportunity , g irls must be identifiable as Girl Scouts b y wearing either their  Girl 

Scout t-shirt or uniform.  

 

DOOR-TO-DOOR SALES 

Opportunity knocks and so should you!  Whenever you sell  cookies  door -to -door , 

make sure you are in a neighborhood that you are familiar with and that girls have 

adult supervision at  all times.  
 

Door -to -Door Selling Tips 

 Be polite   

 Know your goal  and how proceeds will be used for your troop and the council  

 Know the  cookie varieties and the delivery dates  

 Always thank the customer , even if they do no t buy any cookies  

 Always ask the cu stomer if they would like to purchase a n additional box of 

cookies  

 Be on your honor.   Do not sell before Jan uary  15, 2010 

 Do not collect money until you deliver the cookies  
 

Internet Selling  

 Girls can market cookies and other products by sending e -mails to friends, 

family members, and former customers, as long as they use a group e -mail 

address, the address of a parent/guardian or adult volunteer, a blind e -mail 

address (in which the  recipients cannot see the sender's e -mail address), or the 

online e -mail tools provided by cookie vendors  (to tell customers how or where 

to go to purchase cookies, i.e. cookie booth locations or time of sale) . 

 Girls 13 and older can also use a parent's/guardian's or adult volunteer's social 

networking site (such as Facebook, T witter, MySpace, and LinkedIn) to do the 

same.  

 Sales may not be transacted on the Internet (i.e. through a site that has an 

electronic shopping cart), except for magazine sales.   Girls can, however, 

receive order commitments for cookies sales via e -mail or  the Internet.   In other 

words, potential customers can relay (via e -mail or a Facebook post, for 

example) that, "Yes! I'd like four  packages of Thin Mints.ó 
 

 

 

 

-7- 



 

  

 

ABC Online 

Ordering System  
www.abcsnap.com  

Further information on SNAP will be available at a later date.  

 
 

For SNAP set up:  

 Once the Service Unit Cookie Manager  receive s your sign ed Volunteer 

Agreement, you will receive  log -in information for SNAP.   

  You will be responsible for updating your contact inf ormation in SNAP as well 

as your troopõs information (Troop Leader contact information needs to be 

entered into SNAP to ensure troop bonus check is sent to the correct address) . 

The Troop Cookie Manager or Troop Leader who is advising a Juliette will input  

the Julietteõs GSUSA Membership ID number as their òtroop number.ó   If you do 

not know this number, please contact your Community Development Manager 

at your Regional Service C enter .  

 Enter all girlsõ full, registered name, as it appears on her Girl Scout membership 

form  (i.e. Sally Scout instead of Sally S or S. Scout) . All girls must be registered Girl 

Scouts to participate in the Cookie Sale Program.  

 

Remember, your Service Unit Cookie Manager is a volunteer just like you and may 

have many other respo nsibilities.  Please be patient  - you will receive your information 

before the start of the sale.  

 

Helpful Summary Reports to use:  

 Girl Cookie Totals Summary  - all cookies sold should be credited to girls  

 Troop Balance Summary - should show a $0.00 balance due  at the end of the 

sale 

 Recognition Order Summary by Girl  

 Girl Balance Summary  

 Troop Balance Summary  
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THE INITIAL ORDER IS  

OVER ð NOW  W HAT?  

 
The following is a step -by -step guide on what to do  

after the initial order has been submitted into SNAP

 

Due t o Troop Cookie Manager b y February __ _ 

 Collect all order cards from girls by February __ _ (as specified by you ð the  

Troop Cookie Manager)  

 Check all order cards and make su re a girlõs name is on each one 

 Troop Cookie Manager should keep the order cards  in a safe place ð this is the 

only way girls will know how many cookies they need or to whom they should 

deliver when the cookies arrive  

 Give the girls additional order cards for use in continuing their sales until 

February 1 9.  Because your troop must or der cookies in complete cases, you 

will probably have some extra packages.  Donõt worry!  They can easily be sold 

and you will probably need to order additional  cases for your troop!  

 Your troop is  financially  responsible for all cookies signed out to your troop.  If 

you have problems selling extra cases of cookies, please contact your Service 

Unit Cookie Manager immediately (do not wait un til the end of the sale to let her 

know !) 

 

All paperwork or online verification is due to Service Unit Cookie Manager by  

February ____ (as specified by your Service U nit Cookie Manager) . 

 : 

   If using paperwork : 

 Noti fy Service Unit Cookie Manager of your choice of troop profit plan  by their 

door -to -door (initial) deadline date  

 Turn in white copies  of Parent Permission Slip  and retain the yellow  cop ies for 

the troop  

 Turn in the  Troop Worksheet (T -1) 

 Turn in the top (white) copy of the Troop Order and Report Form (T -4) 

 Inform your SUCM of your choice of delivery station : 

­ Troops under 200 cases to be delivered with the Service  Unit  OR 

­ Individual or combined troops that qualify for a 200  or more  case 

delivery to a location of their choice MUST provide complete delivery 

station information (includes the address and brief description of the delivery 

site as well as contact informa tion and name of the person signing for the 

cookies ) to the Service Unit Cookie Manager by their initial deadline 

date.  
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If using  a computer:  

 Noti fy Service Unit Cookie Manager of your choice of troop profit plan , via 

email by their door -to -door (init ial) deadline date  

 Contact information (Troop Cookie Manager and Troop Leader)  is correct and 

updated in SNAP 

 Enter all girlsõ names into SNAP (full Girl Scout registered name , i.e. Sally Scout  

instead of Sally S or S. Scout ) 

 Distribute  cookies and Cookie s for Soldiers cookies  to each girl in SNAP.  Select  

varieties for Cookie s for Soldiers if customer did not choose and note selection 

so you give the girl credit for these packages  (this is needed for girls to be 

credited with the 300+ early recognition, if applicable)  

 Turn in white cop ies of  the  Parent Permission Slips and retain the yellow  cop ies 

for the troop  

 Verify (via email)  with your Service Unit Cookie Manager that the sub mission of 

the door -to -door ( initial ) cookie order  has been made and is correct  

 Inform  your Service Unit Cookie Manager  of your choice of delivery station : 

­ Troops under 200 cases to be delivered with the service unit OR 

­ Individual or combined troops that qualify for a 200+ case delivery to a 

location of their choice MUST provide  comp lete delivery station 

information (includes the address and brief description of the delivery site as 

well as contact information and name of the person signing for the cookies ) to 

the Service Unit Cookie Manager their door -to -door ( initial ) deadline 

date  

 

Items needed for future reference : 

 Original order cards for each girl  

 Copy of your troop door -to -door  (initial)  order  (paper or computer report ð 

Troop Order Summary)  

 Troop yellow copy of Parent Permission Slips  

 

While you are waiting for the cookies to a rrive:  

 Distribute additional or der cards to girls as necessary  

 Determine how your troop is doing in reachin g your Cookie Sale Program goal .    

Keep your troop goal chart current as a visual aid to the girls.  It will help to 

keep them motivated!   

 Plan Coo kie Booths for your troop through the Service Unit or Cookie Kiosk  

 Prepare to receive your cookies at your selected delivery station according to 

instructions given to you by y our Service Unit Cookie Manager  

 Plan for help from parents and be sure to have s ufficient vehicle space to 

transport cookies safely (see page  12 for vehicle loading suggestions)  
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JULIETTE GIRL 

SCOUT PROCEDURES  
 

1. Any girl registering as a Juliette (individual)  member may participate in her Service 

Unit activities and in counc il programming in the same manner as girls who are 

troop members.  
 

2. Any adult assisting a Juliette with  the C ookie Sale Program must be a registered 

member of the council and attend the appropriate cookie training session.  

 

3. A Juliette may register for any a ge appropriate council event.  Juliettes follow the 

same registration procedures and deadlines as troops.  A J uliette must bring all 

required paperwork and be accompanied by an adult to the event unless 

denoted otherwise.  
 

4. Juliettes are welcome to particip ate in the Cookie Sale Program by partnering 

with the Service Unit Cookie Manager and other Juliettes.  
 

5. A Juliette must follow the same regulations and deadlines as troops.  ALL money is 

deposited into First Citizens (in the name of the participating girl) .  Each Juliette will 

receive deposit slips.  Deposit slips must contain the Julietteõs full name, indicate 

the word Juliette, and include the girlõs membership ID number given to them by 

GSUSA. 
 

6. A base profit of $.40 per package sold will be placed in her  name  by the council  

in the Juliette Custodial Account.  If the Juliette is a registered Girl Scout Cadette, 

Senior, or Ambassador, she may  choose the $.45 per package (no awards ) option .  
 

7. Juliettes will also earn Cookie Credit  (subject to the same guidel ines as other Girl Scouts).  
 

8. For SNAP and deposit slips ð all Juliettes will use their membership ID number  as 

their troop number.   Juliettes order cookies and will receive  them through Service 

Unit delivery.  All information for Juliettes must be entered  in SNAP by her 

parent/advisor.  
 

9. Funds from the council Juliette Custodial Account may be requested by the 

Juliette Girl Scout for:  

­ Council -sponsored Girl Scout Day Camp and Resident Camp  

­ Council -sponsored program event fees (designated events in the FOCA LPoint)  

­ GSUSA sponsored  destinations   

­ Council -sponsored trips with regional, national and international itineraries.  

¶ Cannot be used in Girlz Gear Shops or Camp Trading Post  

 

Due to Girl Scouts of the USA program standards, no refunds or cash can be issued . 
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COOKIE 

DELIVERIES  
 

  

 
 

Cookie Delivery Day  

The cookies are finally here!  By this time your Service Unit Cookie Manager should 

have announced the date that the cookies will be delivered to your area OR if your 

troop has an order of 200  or more cases y ou should have received notification from 

the delivery agent, Carey Moving and Storage , on delivery time/date, etc.  
 

Remember : 

 All cookie initial orders  must be picked up on delivery day  

 All cookies picked up  and signed for  are yours to keep.  Cookies can not be 

returned due to the Federal Department of Agricultur e guidelines  

 Do not accept or sign for any damaged cookies.  The delivery agent is 

responsible for replacing damaged cases if you call it to their attention  

 Count and recount your order before sign ing for the cookies (you are 

responsible for all cookies li sted on any receipt you sign)  

 Once you have received your cookies from the delivery, you are free to deliver 

the cookies to customers  
 

Initial Cookie Delivery ð Vehicle Loading Suggestions  

Not sure  what will fit in your car?  Use the following chart as a guide when planning 

for c ookie  pick -ups on delivery day.  The approximate amounts are figured with the 

vehicle empty and using all space except the driverõs seat.  COUNT YOUR ORDER 

BEFORE YOU LEAVE.  If you get home and realize you are short, your Service Unit 

Cookie Manager will have no choice but to go by the count agreed upon at your 

pick -up time.  
 

 

                 Car Type            Approximate Fit for Cases  

 

 

 

 

 

 

 
 

 

Compact Auto  35 

Standard Auto  50 

Sport utility  50 ð 85 

Standard Station Wagon  85 

Standard Picku p Truck 100 

Mini van  150 

Standard Van  200 
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H OW TO GET 

MORE COOKIES  

 
Regional Service Center Trucks  

 

DAY TIME LOCATION 
Monday  

 

Tuesday,  Wednesday, Friday  

 

Thursday 

 

Saturdays :  

February 20, February 27  

March 6, Ma rch 13  

 

EXTRA HOURS: 

Friday (2/19 & 2/26 ONLY)  

 

 

1:00 pm ð 5:30 pm  

 

8:30 am ð 5:30 pm 

 

8:30 am  ð 7:00 pm  

 

 

9:00 am ð 4:00 pm 

 

 

8:30 am ð 7:00 pm  

 

 

Columbia Service Center  

130 Pinnacle Point Ct., Suite 100  

Columbia, SC  2922 3 

803.782.5133   

Back Door  

 

Spartanburg Service Center  

Camp Mary Elizabeth  

330 Scout Dr.  

Spartanburg, SC 2930 1 

864.576.2514   

Program Center  

 

Greenville Service Center  

5 Independence Pointe, Suite 120  

Greenville, SC 29615  

800.849.4475 or 864.297.5890  

Bottom of Parking Lot  
  

PODS: Remember, the PODS are run by a volunteer just like you.   

Please  be courteous and respect their  hours. 

 

By appointment only      Crystal McCurry - Abbeville  

596 Old Calhoun Falls Rd      864.302.9271 

Abbeville, SC 29620  

 

By appoin tment only       Katie  or Neil  Miller - Aiken  

1430 Morningside Drive      803.502.0247 (Neil) or 803.257.2576 (Katie)  

Aiken, SC 29801 

 

By appointment only      Brenda or Grant Mattison - Anderson  

319 Smithfield Drive      864.716.0029 

Anderson, SC 29621  

 

By ap pointment only      Cathy or Cole Bibeau  - Sumter 

6135 Dubose Siding Rd      803.469.3559 

Sumter, SC  29153 

 

By appointment arranged after 7:30  am and before 8:30  pm  Amy Ditolla ð West Columbia  

213 Rolling Hills Cut     803.755.7829 or 803.237.7109 

West Col umbia, SC 29172       

    

By appointment only      Lori McCurry - West Union  

311 Country Junction Rd      864.638.8780 

West Union, SC 29696 

 

ADDITIONAL COOKIES   

During Direct/Cookie Booth sales, deliveries will be delivered to Service  Units/Troops  who have a n additional case re -order of 

50+ cases.  There w ill be a 24 -hour turnaround  from placement of order to time of delivery.  Orders must be placed with the 

Greenville Service Center  at 800-849-4475 X 1417 or by emai l to  shewitt@gssc -mm.org no later than 11:0 0 am each day  (the Re-

Order Form can be found at  www.gssccookies.org  under resources ) 

  

NOTE   

Any cookies received from the warehouses, PODS or as a re -order will be entered into SNAP by the Regional Product Sales  

Assistant or POD volunteer in a timely manner .   Troop Cookie Manager s do not input the  information into SNAP. 
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COOKIE Pick - up 

AUTHORIZATION CARD  

 
Cookie Authorization Cards are given to each troop as an ôidentifierõ when picking up 

cookies at the Regional  Service Center trucks and volunteer -ran PODS. 

 

 Why must you present the Cookie Authorization Card each time you pick up cookies?   Staff 

and volunteers may not be familiar with the volunteer picking up the cookies.  The Cookie 

Authorization Card enables staff and volunteers working the trucks and PODS to ensure the 

cookies are given to the authorized troop or Service Unit representative.   

 

Each troop will be given Cookie Auth orization Cards in their troop c ookie packet.  The Troop 

Cookie Manager must fil l out one Cookie Authorization Card after training (face -to -face or 

online training) and have it stamped /signed .  The second Cookie Authorization Card must be 

filled out and signed by the secondary person picking up cookies  at either the Regional 

Service C enter truck or volunteer -ran PODS.  The first time the secondary authorized  person 

comes to pick -up cookies , they will present their completed Cookie Authorization Card with 

a picture ID for verification and have their Cookie Authorization Card stamped at that time .     

 

This Cookie Authorization Card  may be used by the Troop Leader or other registered adult s 

authorized by the Troop Cookie Manager.  

 

The Cookie Authorization Card must be presented at all  times  when picking up cookies at the 

Regional Service Center  trucks  or volunteer -ran PODS.  Cookies will not be given out to 

anyone without this proper documentation (Cookie Authorization Card must be filled out 

completely and accompanied by  an ID).  

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

GIRL SCOUT COOKIE AUTHORIZATION CARD 
Must present card with ID to receive cookies (cases only) 

Please print clearly 
 
Troop Cookie Managerôs Name _____Sally Scout______________________ 
 
Service Unit # ______600___________________ Troop # ____1234______ 
 
Address _____555 Cookie Lane____________________________________ 
 
City _________ Cookie City _____________ Zip ______55555___________ 
 
Phone (H) _ (555) 555-5555_______________ Cell __(555)_555-5555____ 
 
I will be responsible for the cookie cases I pick up at the Regional Service Center or PODS.  I 
understand that I am financially responsible for the cookies from the time I sign for them, until 
they have been dispersed out. 

Sally Scout 
_____________________________ 

Authorized Signature 
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 Cookie Booths  

DIRECT SELLING TO 

THE  PUBLIC  
 

 

COOKIE BOOTHS 
Certain re tailers will be handled at the c ouncil level to ensure fair and consistent procedures/ 

guidelines are given to al l troops throughout the councilõs 22-county  jurisdiction.  
 

The c ouncil has contacted and received approval fr om the following six retailers for troops to 

hold booth sales on their premises:  Bi-Lo, Ingles, Kmart, Lowes, SAMõS Club and Wal-Mart . 

Service Unit Booth Sale Coordinators (or individual troops)  are not to contact these six retailers.  

These retailers will be part of the  council -wide  Cookie Kiosk (Web site for troops to obtain a 

c ouncil  sponsored booth site).   Further information about the Cookie Kiosk will be detailed in a 

separate manual and available on the councilõs cookie Web  site (www.gssccookies.org ).  If 

you have a retailer that you would like to set up a Cookie Booth at, contact your Service Unit 

Cookie Manger and they will assist you.  
 

What is a Cookie Booth?  

 A cookie booth is when a Girl Scout troop sets up a table outside of a busine ss to sell 

Girl Scout cookies  

 Cookie booths allow customers who were not solicited during door -to -door sales the 

opportunity to purchase Girl Scout cookies.  To participate in this opportunity, girls must 

be identifiable as Girl Scouts by wearing either thei r Girl Scout t -shirt or uniform  
 

Before leaving for a cookie booth, troops must : 

 Make a poster identifying the  troop including Troop #, S ervice Unit #, and c ity 

representing (i.e. Troop 1234 , SU 600, Greenville, SC) 

 Have a complete Health History form for all girl s participating in the activity  

 Have at least two adults on site at all time s.  NO ADULT ONLY BOOTHS. Two adults must 

be present at each door of a retail store  

 Have at least two girls at each booth at all times . Two girls must be present at each 

door of a re tail store  

 Take a card table and chairs  

 Take a money box and change (about $110 in change consisting of:  $20 ð quarters; $40 ð 

oneõs; $20 ð fiveõs; $30 ð tenõs) 

 Take enough cookies  to sell  

 Print out and bring your Cookie Booth confirmatio n (from the Cooki e Kiosk Web site for 

c ouncil  sponsored booths . For Service Unit sponsored booths, check with your Service Unit 

Cookie Manager for guidelines)  

 Juliettes must have at least one adult pre sent at all times  

 Have each girl sign a Cookie Etiquette Contract  
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How to have a successful Cookie Booth : 

 Take an adequate supply of the best sellers  

­ At least 2 - 3 cases each of Thin Mints, Cara mel de -Lites, Peanut Butter Patties 

and Peanut Butter Sandwiches  

­ 1 - 2 case s each of the other varieties  

­ A typical four  hour bo oth sells between 14 ð 16 cases  

 Make an attractive table display to invite customer interest.  Balloons are always a 

good  idea!  

 Prepare a troop goal poster and display it at your booth.  Customers love to help girls 

reach their goals!  Update the poster as  packages are sold  

 Make a  Cookies for Soldier box.  One way to get donations for Cookie s for Soldiers is to 

ask customers to donate their coin change from their purchase towards a box for the 

needy .  Put this money in a container and when there is $3.50 wo rth, put a box of 

cookies in the Cookie s for Soldiers box  

 If one variety is not selling as well as the others, open a package, break the cookies 

into bite -size pieces and let customers take a small sample.  This may spark interest 

among customers and incre ase your sales (your troop will be responsible for paying for th e 

package that was opened to taste)  

 Present a package of cookies to the store manager as a thank you for allowing your 

troop to set up a booth , or ask your troop to make a thank you ca rd for e ach booth 

sale location  

 Secure your mon ey to prevent loss and/or theft  

 If accepting a check , the following is required:   name, address, phone number and 

driverõs license number along with expiration date (please check the customerõs driverõs 

license) .  NO counter checks or checks from newly open accounts  should be 

accepted  

 

Cookie Booth Tips : 

 If you are the first troop at a booth sale, always check in with the store manager 

before  setting up your cookie booth to let them know you are there and to  verify th at 

you are setting up in the right space  

 Ask customers on their way out of the store.  Never badger customers  

 Know the cookie varieties and your goal.  Be prepared to answer questions from the 

cust omer  

 Make eye contact with the customer and ask, òWould you like to purchase Girl Scout 

cookies?ó  Be prepared to share your troop goal and how proceeds will be used  

 It is a good idea for troop s to purchase a counterfeit detection pen and to teach girls 

the skill of checking counterfeit bills  

 Always thank the cust omer  
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Cookie Booth Basics : 

 Count packages and money IMMEDIATELY before the cookie booth begins and enter  

information on a Cookie Booth T ally Sheet (found on the c ouncil Web  site) and place the 

Cookie Booth T ally Sheet in the cash box  

 Count remain ing packages  and  all  money  IMMEDIATELY after cookie booth (before 

anything is removed from the site) and enter information on the Cookie Booth Tally Sheet  

 During cookie booth write down (on back of  Cookie Booth Ta lly Sheet)  any packag es 

that are opened for  samples  

 Never leave your money box on the sale table or unattended  

 Keep track of which girls worked the cookie booth  

 If it is raining, bring a canopy to set up under; d o not set up inside unless you have 

pe rmission from the store manager  
 

Additional Recom mendations : 

 Please do not ask stores for change  

 Girls should never run into the parking lot either to ask customers to purchase cookies 

or to play  

 Cookie booths may be the only time some people see Girl Scouts in action ð 

remember to be ambassador for all Girl Scouts 

 Girls should do the selling and handle the money (age -appropriate skill builder).   If 

younger  girls, adults should supervise  

 Keep coo kies out of the sun and/or rain  

 Have an ample supply of quarters and dollar bills  

 CLEAN UP BEFORE YOU LEAVE. Do  not leave trash or empty boxes ð take them with 

you. Remember, a Girl Scout always leaves a place better than she found it!  
 

Cookie Booth Etiquette : 
Sometimes problems arise and cookie booth locations are overbooked.  If this happens to 

your troop, please  do the following:  

 Remain calm - remember there are girls present  

 Never involve the store manager.   By doing so, you could cause the store to deny us 

the opportunity to sell cookies there for the remainder of the Cookie Sale Program  or 

even for the follow ing year  

 Approach the other troop and show your confirmation for the location (print out and 

bring your cookie booth confirmation from the Cookie Kiosk Web site with you - or for service 

unit booths, check on guidelines from your Service Unit Cookie Manage r). The troop with the 

confirmation time closest to the current date  will be allowed to stay at the booth  

 If the situation canno t be resolved, call 800.849.4475 ext. 3333 (24 hour access)  to  

find another solution (if the situation canõt be resolved, both troops may be asked to leave 

the retailer booth location)   
 

 

Please remember that you are setting an example,  

not only for your troop but for Girl  Scout s. 
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COOKIE BOOTH 

ETIQUETTE CONTRACT  

 

 

On My Honor,  
I, _________________________, will fol low the guidelines listed below while working at 

our Troopõs Cookie Booth:  

 

I will:  
 Remember that I am a representative of Girl Scouts and that my behavior at 

Cookie B ooths r eflects on all of Girl Scouting  

 Be identifiable as a Girl Scout by wearing either a Girl Scout t -shirt or uniform  

 Be polite and friendly  

 Stay out of the doorways and walkways (stay behind the table)  

 Keep table and area neat  

 Say THANK YOU to all customers  

 Use my resources wisely by removing empty boxes and recycle if possible  

 Be knowledg eable about the Girl Scout Cookie Sale Program  

 Know what your troop  will do with troop proceeds  

 Dress appropriately for the weather  

 Respect each retailerõs policy regarding cookie booth procedures 

 

I will not:  
 Get in the way of the retail customers  

 Ask a c ustomer more than once to purchase Girl Scout cookies  

 Go into the store while at a cookie booth (unless accompanied by an adult)  

 Talk loudly or run around  

 Chew g um, eat or drink while at a cookie booth  

 Leave trash behind  

 

 

____________________________________      ________________ 

Girl Scout Signature    Date  

 

 

 

Any girl participating in the cookie booth must follow the procedures of Safety -Wise, 

be a registered Girl Scout and have a signed Parent Permission Slip.  

 

 

Please return to your Troop Cookie Manager  before participating in a Cookie Booth  
(Download the Cookie Booth Etiquette form at  www.gssccookies.org  under Resources ) 
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Walkabout Patch  
Available  for purchase  at Girlz Ge ar! 

 

WA LKABOUT WEEKEND  
 

 

Each year  we hear from community members who say, òIf a girl had just knocked on 

my door, I would have bought a case of cookies!ó  Thatõs what WALKABOUT WEEKEND 

is all about!  

 

How is this done?  On Saturday, March 13 or Sunday, March 14: 

 

 Girls are encouraged to take a parent, family friend, or grandparent ð any 

significant adult in their life ð on  a walk around the neighborhood  

 Adults and girls will get some exercise and some òone-on -oneó time with 

someone special  

 Troops may participate together or gir ls may participate individually as long as 

they have adult supervision  

 An adult must accompany girls participating (refer to Safety -Wise for girl/adult 

ratios).  Cookies must be sold d oor -to -door in a safe community  

 Participating gir ls will qualify to receive the Walkabout  patch available for 

purchase at all council Girlz Gear S hops.  
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